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The School of Information Career Development Office surveys Master of Science in Information (MSI)
degree recipients to identify their pogfraduation plans. This report summarizes information from

the April 2008, August 2008, and December 2008 MSI graduates who completed the survey by the
deadline. Specifically, this report details pgsaduation pursuits, salary information, work type,

industry type, work setting, geographic distribution, jearch methods, and job satisfaction. Of the

121 MSI students who graduated in 2008, 92 respondents completed the survey. This represents a
76% response rate.
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cluded. Of the five 2008 PhD graduates, four reported their job outcomes.

The following are key points from the report:

+ Ninety-six percent of the respondents reported professional job outcomes or are
continuing their education.

+ Eightfive percent reported a higtevel of satisfaction with their employment
outcomes in terms of ideal fit for their careers.

+ Sixtyfive percent rated Sl courses and PEP internships as their most valuable Sl
experiences leading to careezadiness.

¢ Job search length remained about the same as in 2007.

+ Reflective of the national average salary decrease across most industries, average MSI
starting salaries were down this year.

+ Reported salaries were up in academic and public libraries; but were down in
consulting, corporate IT and other nonprofits.

+ Michiganbased job outcomes were down slightly from 2007. A significant
increase of jobs outcomes were reported in the MidAtlantic region (DC, Virginia,
Pemsylvania, and Maryland).

+ Following Michigan and the MidWest region overall, more and more MSI graduates are
accepting jobs in the MidAtlantic region and the West cdapecifically California,
Washington, and Oregon)

+ Networking, as a job search method, proved to be the most critical for an effective job
search.
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and mobility. Some Sl graduates build their coursework and practical experience in the MSI program

around a highly specific interest and have accepted positions in specialized career fields. Other Sl

graduates who have also pursued a specializatidiocused on building a diversified skill set and are

accepting positions based on their overall skills rather than their particular specialization. Because Sl
graduates acquire skill and knowledge that can be transferred in a variety of career fields, they prove

to be highly marketable and resilient in a competitive labor market.

Joanna Kroll
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MSI Graduates: Work Type

Of the 92 respondents, 96% accepted professional positions or
are pursuing additional education. For the 4% that reported
nonprofessional positions, geographic limitations were a factor  pegpite economic insta-

for some, while others accepted positions in their organizations ofpility, s1 grads are success-

choice on a temporary basis until a ftithe professional position ful landing full-time pro-

becomes available. We are confident that the remaining 29 (24 fessional positions in their

percent) of our students also have jobs, but did not respond to industry of choice.
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tions and organizations within degree programs at the end of this

report).

QUICK FACT

Graduates accepted fdiime professional positions in a variety of

work settings and positions. The nature of the positions ranged
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ment positions. The work settings varied across a wide range of

career fields from academic libraries, public anrtiXibraries, to

government agencies, corporate I'Fc&@nmerce/marketing firms,

museums, university service units and nonprofits.
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MSI Graduates: Types of Organizations

MSI graduates continue the Sl trend of obtaining interesting, diverse, professional

jobs in a wide range of organizational types. A sample of these diverse positions
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designer for one of the largest search engines in the world, an IT policy analyst for the

oldest and largest professional library association in the world, an associate product

manager for one of the biggest and most populazcgnmerce companies, an elec-

tronic resources librarian for one of the oldest institutions of higher learning, and

many more.
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cific sector or industry. With the exception of special libraries where no jobs were re-

ported this year, there were no significant differences across all industries. There was

a slight decrease in job outcomes reported in corporate IT. And a slight increase in

the number of jobs reported in public libraries this year.

The decrease in special library jobs could be a result of cutbacks in some corporations

which may have resulted in a reduction in staff, or in some instances, complete
shutdown of library/information centers.

(continues on next page)
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Types of Organizations cont.

While some industries such as financial services, real estate, consulting, are projecting decreases, the employment out-
look and trends in the MSI field indicate growth and demand in career opportunities nationwide. Some areas showing

growth are in government, military/defense intelligence, information technology, green technology & energy, and health-
care.
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¢ The US News and World Repsetected Library Information Scientist and Usability/User Experience
Specialist as some of thigest Careers in 200%election was based on criteria such as job outlook, average
job satisfaction, prestige, pay, and difficulty of the required training.

¢ According to the U.S. Bureau of Labor Statistics, Occupational Outlook Handboe®2@d8ployment
growth in the field of information analysis & retrieval is projected to be faster than average.

¢ Among the hottest industries right now are social networking and gaming. As-dimensional virtual
worlds and social networking sites (Blogs, Wikis, Facebook, Myspace, Second Life, and Twitter) continue to
grow exponentially, the related career options in these spaces will grow as well.

¢ According to the U.S. Bureau of Labor Statistics (20081 p0 >~ dG PPdFF AGSNJ G KFy | @SN :
expected in the field of Archives through the year 2016. Those with highly specialized training, such as a
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+ Social media specialist has become the hottest new corporate job among this new generation of social com-
puting users.

+ Information policy jobs in the area of cybersecurity, social media, anthfsomatics are going to increas-
ingly demand capable professionals.
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MSI Graduates: Average Salaries by Industry

According to the National Association of Colleges and Employers, overall national salaries have fallen flat this year. N
surprisingly, industries such as financial services and consulting have shown the greatest decline. Although MSI salari
continue to be quite competitive, they are not immune to what is happening in this current economic climate, and
overall, indicate a 10% decline from 2007.

Sixtyeight respondents (or 79%) reported their starting salary. The overall average salary for these respondents was
$50,000. Salaries ranged from $30,88425,000; which is one of the biggest ranges in salaries ever reported. Salaries
varied significantly according to type of organization, geographic location, skills and experience, and level of position.
Salaries of Sl graduates typically vary significantly year after year. When evaluating job offers, salary is not tte only fa
tor that students consider. Students also take into consideration such factors as benefits, type of work, work culture, ar
work/life balance. Graduates accepting jobs with lower salaries are taking these jobs for other reasons such as interes
values, and lifestyle.

In line with national salary trends right now, MSI Industry salaries showing the most significant decline are in corporate
(down 12%) and consulting (down 10%). As nonprofits continue to experience decreased funding support, salaries in
this industry are also indicating a decline from 200712Kibrary salaries were also down about 10%.

One industry area that is showing significant salary growth isconemerce/marketing and web design; up 20% from
2007. This may be due in large part to companies reacting to this current economic climate and, in response, are shifti
their business initiatives and throwing more money at$atle marketing efforts to better reach consumers.

Other salary increases were evident in both public and academic libraries. Because of the strong ted¢bonakbgpd
skill set of all MSI graduates (regardless of specialization), reported public and academic salaries were up 5% from 20C

Reported salaries in government and museum/historical societies remained about the same from 2007.
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MSI Graduates: Geographic Distribution

Due to this economic downturn, some flexibility in geographic choice is necessary to land that dream
job.  While that may be true, overall, most Sl graduates were successful in securing employment in
their locations of choice. Some found positions out of state while conducting alistace job

search. Others completed the search after moving to their chosen location. Overall, many Sl gradu-
ates (35%) choose to stay in the Midwest regiamhich may be a preferred geographic choice or they
choose to stay for the ideal position.

Survey results indicate a decrease in jobs reported in Michigan; down 4% from 2007, a significant

number of MSI graduates are still choosing to stay in Michigan and are obtaining substantial positions.
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Michiganbased jobs being posted when compared to 2007. As a matter of fact, many Michigan

companies continue to actively recruit SI graduates. In particular, the Ann Arbor area is growing as an

information technology hub, and a number of information rich organizations continue to provide

opportunities for S| graduates, including the massive UM Library system.

Although the West Coast continues to be a preferred geographic location of choice, we saw a big jump
in jobs reported in the MidAtlantic region ; doubling from 2007. While still a smaller percentage, jobs
reported in the SouthEast region doubled from 2007 as well. A slight decline of jobs reported in the
SouthWest and NorthEast was evident. Jobs accepted in other regions across the U.S. stayed about
the same.

For domestic students, interest in working abroad varies from year to year. International job outcomes
remain small. In 2008, international students continued to have success finding jobs irtthe US
although a more strategic search was necessary, which often resulted in a longer search process.
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Most Common Job Search Methods

In gaining employment, respondents used a combination of job search methods.

The three most common job search methods reported were:

1) Networking with personal and professional contacts

2) Internet sites (company Web sites, indussyecific Web sites,

3) professional organization Web sites, and general job posting sites,
such as indeed.com and dice.com)
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Effective job searches result from using a combination of methods

Most Effective Job Search Methods

Most respondents reported using two to five resources in their QUICK FACT

overall job search. Sl students are encouraged to use all resources

available to them in the job search, and many report doing so. Networking AND
searching/applying

While most students reported using a number of resources in their = forjob through Web

job search, when asked what method was the most effective in ~ Sites proved to be the

directly getting them the job, 73% indicated that networking and ~ ""7%8 Cf’mblflatl'on

searching and applying through Internet sites proved to be the for finding a job!

most effective resources. The next most effective strategies

included the following: participating in carespecific LISTSERVS,

utilizing professional organization placement services, utilizing

ITrack, as well as participating in-oampus interviews at Sl.
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Length of Job Search

months or longer.

MSI graduates reported fewer jobsliand at the time

resumes here and there throughout the year, while

another graduate may take a more focused and active

Despite the current economic climate, the 2008 averag@Proach with their job search.
job search length stayed about the same as in 200%; 3
months. Seventgight percent of graduates reported Specific types of work settings may have a lengthier
their job search at six months or less. Fifteen percentr€cruiting process than others. Graduates conducting a
reported a job search of seven to ten months, and a job search in academic settings often find the applica-

small percentage ( 8%) reported their job search took ian/recruiting process to be quite lengthy. The typical
job search in colleges and universities tends to take, on

average, a few months or more from actively submitting

the application to the job offer. Government jobs also

of graduation. Twelve percent of graduates reported jtke longer as the security clearance process can some-

offers inrhand (or within a few weeks) of graduation
GKAOK Aa

recruiting cycles/timelines that do not follow the

times take up to 6 months or longer. Additionally, most
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indicative of the economic climate, as many organiza-Process, which can result in a longer job search than
tions that recruit and hire MSI graduates typically follofxpected. Job searching from a distance also tends to

academic cycle. While a short job search is certainlysearch length.
desirable in many cases, it is not the only measure of job

search success. The economy ||ke|y p|ayed a factor;AS the economy continues to show SignS of InStablllty in
however, some graduates could have had a job in harfertain areas, greater persistence in the job search is
quickly, but took their time to land their ideal position. hecessary and continues to yield faster and more

Across the university, as well as nationally, the job  effective outcomes.

take longer when compared to the average local job

search is taking longer due to limited opportunities andPbs in the U.S. continue to have to be extremely

increased competition for jobs.

than domestic students in some instances. In cases

Another factor that accounts for a lengthier job searchvdere students are limited geographically to a particular
the amount of effort, or how proactive students arein NBIA 2y 2NJ &l 0SZ
their job search. Job search efforts vary greatly with opportunities are somewhat limited, a longer job search
each student. One student may simply send out a fewnay also resulit.
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International students looking for

proactive, and also must start their job search earlier
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